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Bespoke Post's brand Ash & Fir draws 

inspiration from both modern design 

and the beauty of the natural world, 

Ash & Fir aims to evoke comfort and 

confidence with our line of smart, 

carefully considered goods. For the 

brand's visual identity refresh, color 

and texture were amplified in the 

packaging of their products, enhancing 

and elevating the customer unboxing 

experience. A new secondary typeface 

was added to the brand allowing for 

stronger hierarchy within the brands 

visual identity. 
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Identity Design
Packaging Design

Agency: Bespoke Post In-House

Creative Direction: Marcelo Cardoso

Identity + Packaging Design: Marjorie ChamberlainAsh & Fir
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Ash & Fir's Camp fire candle line is 

meant to bring back memories of 

sitting around a campfire. A wood wick 

entertains the ears with crackles just like 

a real camfire would and the scents are 

reminiscent of various classic campfire 

biomes. Using back as a primary color 

unified and elevated the line while 

secondary touches of color were  

used as signifiers for each scent.  

Various textures from each biome were 

applied to the product's packaging 

emphasizing the scent's essence. 

Campfire Candle
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Bespoke Post's Fill Mill is a candle you’ll 

keep forever, with reFillable scents you 

can swap out when you want to change 

things up. It's a concrete vessel that 

adds style to any home, with recyclable 

candle Fills you can switch up with the 

click of a magnet. For the visual identity 

photography played an influencial role 

in evoking Fill Mill's uniquely crafted 

scents inspired by experiences, while 

the use of shape and eclectic type 

refrenced the product's modern design 

and unique concept. 
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Identity Design
Packaging Design

Agency: Bespoke Post In-House

Creative Direction: Marcelo Cardoso

Identity + Packaging Design: Marjorie Chamberlain

Icon Design: Luke Janos

Fill Mill
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Bespoke Post's collaboration with  

Esquire Magazine was a series of three 

boxes launched throughout the fall of 

2021. The lifestyle subscription box 

company wanted to create special 

packaging to enhance the unboxing 

experience. A special color palette 

for the collaboration was curated and 

each patterned box in the series was 

a different color, both inside and out. 

Special labels, on each box, with quotes 

curated from Esquire editors allowed 

each box to be unique without requiring 

use of different printing plates. The 

packaging design went on to serve as 

the visual identity for the collaboration 

and was carried out on social and online 

platforms.  
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Identity Design
Packaging Design
Print Design
Digital Design 

Agency: Bespoke Post In-House

Creative Direction: Dina Witten

Identity + Print Design: Marjorie Chamberlain

Digital Design + Art Direction: Joelyn Dalit

Bespoke Post × Esquire  
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For Converse’s Love Fearlessly 

campaign, Rosie Lee brought the 

consumer journey to life by concepting 

the campaign’s in-store displays, brand 

activations and consumer take aways. 

The campaign’s message of self love 

and self transformation was reflected 

though the emphasis of physical 

materials and positive messaging 

throughout the store. 

Experiential  Design Agency: Rosie Lee Creative 

Creative Direction:  Mark Flemming 

Design:   Marjorie Chamberlain

Renders: : Tom F , Alex Nicol  

Converse Love Fearlessly 
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Marjorie Chamberlain Ketel One 18

The premium vodka brand Ketel 

One launched a campaign in 2019 , 

challenging us all to ‘Drink Marvelously.  

Ketel one wanted to offer guests a 

totally new (and marvellous) perspective 

at Art Basel Miami, while at the same 

time creating a genuine spectacle for 

the brand  Rosie Lee proposed a host of 

ideas that could add an unexpected and 

joyful twist to the festival experience 

which resulted in the production of a hot 

air balloon experience that ran as part 

of the three day III Points pop up music 

festival with artists including Grimes, 

A$AP Rocky, and Duke Dumont.

Experiential  Design Agency: Rosie Lee Creative 

Creative Direction:  Mark Flemming 

Design:   Marjorie Chamberlain

Illustration: Fig and Partners  

Ketel One Art Basel
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The identity for  M•A•C’s Love Me 

Lipstick campaign was heavily 

influenced by meme culture and 

dreamlike nostalgia. These influences 

are reflected through the campaign’s 

typography and art direction.   

The campaign launched digitally 

and physically in the fall of 2019 

Identity Design Agency: MAC Cosmetics In-House

Creative Direction: Miquel Polidano, 

Design:  Ly Le, Marjorie Chamberlain

Campaign Photography: Petra Colins 

 

M•A•C Love Me 
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maccosmetics.com
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The identity for  M•A•C’s 2019 Pride 

Collection took inspiration from the 

work of Kieth Harring while also adding 

elements from M•A•C Viva Glam identity.  

This identity was part of the community 

in 20+ regional Pride events across 

North America, including sponsoring Los 

Angeles PRIDE and WorldPride NYC.

Identity Design Agency: MAC Cosmetics In-House

Creative Direction: Char Alfonso

Design:  Char Alfonso, Marjorie Chamberlain, 

 

M•A•C Pride 2019 
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Marjorie Chamberlain Kashi 28

Kashi Go formerly known as Kashi Go 

Lean is Kashi’s plant based protien 

cereal line. Using Kashi’s evolving 

customer base as a design influence 

JKR re-branded the line by changing 

the name and visually re-directing and  

elevating its messaging to cater towards 

the lifestyle of the Kashi customer. 

Re-Brand
Packaging Design

Agency: Jones Knowles Ritchie 

Creative Direction: Dan Gladden 

Design: Aron Stephenson, Allison Cruzado, Marjorie 

Chamberlain, Jacklyn Munck, Kari Porter, David Fung

 

Kashi Go  
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Marjorie Chamberlain Sophie Banspach 31

Sophie Banspach is a Scientific 

Illustrator and Visual Artist based in 

Reno Nevada. The illustrator showed an 

interest that she wanted to display her 

body of work in a more modern fashion 

while still communicating the sense of 

academia in the practice of scientific 

illustration. A custom logo type was 

created from the academic typeface of 

Garamond and adapted to emphasize 

anatomy, a topic discussed in both 

scientific illustration and type as well. 

For her website the use of categorizing 

and classifying her illustrations into 

specific libraries very much enhanced 

the notion of cataloging observations, 

a process a scientific illustrator goes 

through when creating a new piece .

Branding 
Web designSophie Banspach  
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31px
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Morgan Lane is a luxury lingerie and 

Sleepwear Brand based in NYC founded 

by fashion designer Morgan Curtis and 

was a client of Studio Institute, serving 

as the brands art direction, and brand 

activation team.  

Art Direction 
Packaging Design
Digital Design

Agency: Studio Institute
Creative Direction: Nate Brown
Art Direction: Ana Thompson  

 

Morgan Lane  
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Marjorie Chamberlain Cindy Crawford: Re/Done Denim 41

RE/DONE Denim and supermodel icon 

Cindy Crawford collaborated to create 

an eight piece capsule collection for 

the fall 2017 season. R+ Agency created 

a special logo that incorporated the 

partnership between the supermodel 

and the company.  The slanted “y” 

in her signature served as the slash 

for redone’s original logo. The logo 

was used not only for the marketing 

campaign but for the actual clothing

line itself. 

Logo Design Agency: R+ Agency 
Creative Direction: Jim Kammerling
Art Direction: Justin Fulton 

 

Re/Done Denim Collab  
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Marjorie Chamberlain Solid and Striped 44

Solid and Striped is a New York City 

based luxury swim suit with a classic 

retro-leaning aesthetic. Campaigns from 

each collection carefully curated into 

digital, and print marketing assests. 

Digital and Print Design Agency: R+ Agency 
Creative Direction: Jim Kammerling
Art Direction: Justin Fulton
Photography: Jean Perriot  

Solid and Striped  
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Marjorie Chamberlain Re/Done Denim 48

RE/DONE Denim is a luxury denim brand 

that re-purposes vintage denim for the 

fabric of their line. They are currently a 

client of R+ Agency. Every single week a 

new digital campaign is produced in the 

form of landing page assets as well as 

e-blasts. 

Digital Design Agency: R+ Agency 
Creative Direction: Jim Kammerling
Art Direction: Justin FultonRe/Done Denim  
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Marjorie Chamberlain Gradient 51

Gradient is a lifestyle skateboarding 

brand for women that is neither overly 

masculine nor overtly feminine—that 

changes the way women view the sport of 

skateboarding. Gradient’s bold yet refined 

brand evokes the invigorating, effortless, 

and free feeling when on a skateboard. It’s 

for the independent, on-the-go attitude 

that young working women have today. 

By designing apparel, boarding products, 

and a lifestyle publication Gradient aims 

to create a new representation and 

community in the sport of skateboarding.

Branding 
Publication Design 
Editorial Design 
Print Media

Content Curation
Photo CurationGradient
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Marjorie Chamberlain Gradient: Magazine 54

Gradient Magazine was created to 

introduce and share the lifestyle 

of female skaters. The magazine is split 

into two sections and features interviews 

with women involved with skating and 

work from artists involved in the industry. 

Gradient Magazine
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Marjorie Chamberlain Impetus 57

Publication Design 
Editorial Design 
Print Media

Content Curation 
Photo Curation
Mobile DesignImpetus Magazine
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For the second issue of Impetus 

Magazine. The assignment’s prompt 

was to base our issue off an image. I 

choose a photograph of surfers taken 

by Jeff Johnson. This issue is about the 

unexpected. The issue focused around 

people making choices, creating and 

capturing things that were unexpected 

or unpredictable.  

Impetus Issue Two
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For the third issue of Impetus Magazine. 

The assignment’s prompt was to base 

our issue off a word or phrase. My word 

was laughter. This issue was all about 

comedy. This issue was created right 

before the 2016 election so much of the 

issue focused on the role that comedy 

plays in politics and how much of an 

effect it had on this election. 

Impetus Issue Three
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The Impetus mobile app features five 

article daily that last for only 24 hours 

to reflect the overall brand idea of the 

Publication that information, and new 

discovery is constantly being generated.

Impetus Mobile
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Branding 
Identity System 
Branding GuidelinesYorkville Manhattan  

Branding the BID of Upper East Side’s 

Yorkville was a semester long project 

for my design in context class. We 

had to choose an underrepresented 

neighborhood in New York City and 

create an identity system giving the 

neighbor-hood’s inhabitants a voice. The 

identity’s use of patterns highlight the 

rich German and Hungarian history the 

neighborhood has long been known for. 

The word mark logo visually draws from 

German folk art paper cutting and the 

family atmosphere of the neighborhood 

today, letters are filled in representing 

the idea of basic cuts from paper, taking 

you back to when you first learned how 

to use scissors. 
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Marjorie Chamberlain Ales Groupe 69

Alés group is a cosmetics and 

fragrances company based in Paris, 

France they operate under the brands, 

Lierac, Phyto, Phyto Specific, Caron 

and Subtil. Their subsidiary in the U.S. 

houses all of the brands and distributes 

their products to the most well known 

beauty retailers all  over the country.  

Applying visual experimentation to the 

brands’ very clinical identity aimed to 

expand and draw attention to retailers 

as well as the general public. Projects 

such as art directing brand new content 

for Lierac’s social media accounts and 

applying experimental typography 

to print marketing material for Phyto 

caught the attention of the public. 

Art Direction 
Photography 
Experimental Typography 

 Ales Groupe  
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Thank You  


